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How's YOUR BREATH
TODAY?
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If it’s bad, you won't

be welcome. . . Play

safe...use Listerine
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Fo]ks, how can I make YV hoopee
up here . .. when down in front
the ‘coughers’ are whooping?”

Marhe the sutonce would be grateful i 1
Vrepped o Ohe Lmctights some Bight sod
vk wd the aleies proter 2boRT the ‘cogd-

g chorws’ downm i fremt,
Not that wouida 't be Mind and it woalda't
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him ae mauh a1 1t ansors his scighboca.
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eat a chocolate . . . light an Old Gold . .. and enjoy both!
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A Christmas Morning

KODAK

Where there's a child, there should the Kodak be. As @
means of keeping green the Christmas memorics, or as a gift, it's
2 holiday delight.

Kodahs from $500 m S,  Hrowmis Caserzs (ihey wsork Lke Kodata) 51 S0 8 Kedsh Develapny

Machines, 200 w 51000
EASTMAN KODAK CO.
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Madam! Suppose you traded Target

jobs with your husband? audience?

Technologies?

You ¢ janb bet e fing thing 3¢'d ak

fox would be 3 tehepbene @ the itchon,
Yoo wookdn't catclk him deding to an-

other tocen aucry tane the teleplons g,
o be bad to moke 3 @il

)' He dooss’t have to o ot in Bis ofice

you dida't have 1o do it in your “offe”
a1 home.”

;, o town, 11 woald be wighty elplul i Techniques?

That's in the kitchen aheee you &0 %0
seoch of vour week, Aed 1's nght there
it za additiond telephone cotecs in s

Bundy for v many thisgs
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1x the most satisfactory Automobile made for every day service. The two-cylindeor (opposed)
motor gives & actual horse power and eliminates the vibmtion so noticeable in other
machines. Tho body Is loxurfous and comfortable and can be removed from the Chassis
by loosening xix bolts,
Price with Tonnemu. ..ccoouvvieeens e S n A 9%83
As a Runabout S00.
Standard equipment includes threedineh heavy double tube tires

Wo agreo to assmame all responsibility in any action the TRUST may take
regarding alleged infringercent of tho Selden Patent to prevent you from
buying the Ford—""Tho Car of Satisfaction,”

WE HOLD THE WORLD’S RECORD
The Ford 99" (the fastest machine in the world), driven by Mr. Ford, made a mile
in 39 25 seconds ; ca::l to 22 miles an hour,
S00 this mechanical triumph at the Chicago Show.
Write for lllustrated catalogue and name of our nearcst agent,

FORD MOTOR. CO., DETROIT, MICH.
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The cakes of Ivory Soap are

so shaped that they may be used
*{ entire for general purposes, or divided

with a stout thread into two perfectly formed
of convenient size for toilet use. It floats.




COLORED
JRIDS

VASTLY MORIE
ATTRACTIVE
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FEB&CTyonwill i

2 olor o Bermonze pers

fectly wath every gown

When choosing your sboes
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"Mammy sent dis ovah™

JELLO

S known to all sections as “America’s Most Famous Dessert,”

Iy the South, for instance, it s inexpensive enough o be found

in the cabins of the old plantation, [t is delicious enough © meer

the standards of good living ac the “Big House™ It is dainty

enough for milxdy's afternoon tea. It is appealing enough to turn
the sinful, of any color, away from his neighbor's melon parch.

THE GENESEE PURE FOOD COMPANY, Le Roy, N, Y,
Cenadian fuctory ae Bridgeburg, Onzanio.
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